ARRL The national association for o 225 Main St.
AMATEUR RADIO Newington, CT 06111

American Radio Relay League

Welcome

We're the American Radio
Relay League, Inc., and we've
been the national association
for Amateur Radio for over

100 years — founded in 1914
by Hiram Percy Maxim with a
few members, and then a

few thousand. Today, our
membership ranks have swelled
to over 165,000 active Amateur
Radio operators residing all
over the world.

The League (ARRL for short)
is a scientific and teaching
organization offering a wide
variety of services to our
members and to the entire
Amateur community. We
publish over 175 Amateur
Radio titles and our monthly
membership journal, QST, is
recognized as THE gold
standard source of news and
information for those devoted
to Amateur Radio.

Your Advertising Team:

Deb Jahnke, K1DAJ

Sales Manager

Advertising & Business Services
E-mail: djahnke @arrl.org

Phone: 860-594-0329

Janet Rocco, W1JLR
Account Executive

E-mail: jrocco@arrl.org
Phone: 860-594-0203

Lisa Tardette, KB1MOI
Account Executive
E-mail: ltardette @arrl.org
Phone: 860-594-0255

Zoe Belliveau, W1ZOE
Business Services Coordinator
E-mail: zbelliveau @arrl.org
Phone: 860-594-0209

Diane Szlachetka, KB1OKV
Advertising Graphic Design
E-mail: dszlachetka@arrl.org
Phone: 660-594-0323




We have 165,000+ readers who are buying
your competitor’s products.

Because your competitor is advertising
in QST magazine.

* The opportunity to reach the entire QST membership — 165,000+ strong!
* Your ad in digital @ST at no extra charge.

* Some of the best rates in the industry.

* Now, new exclusive ad placement opportunities.

* The ability to announce new products.

* Qutstanding response from your target market — allowing you to increase
your bottom line.

* Our monthly email lets you know what the monthly topics are — giving you time
to plan your advertising content.

» Take a bite out of your competitor’s profits by competing
head-to-head.

Our Readers

of surveyed readers are involved in engineering, technical field, or are self-employed.

82%

of surveyed readers have saved the last four issues of QST for reference.

of surveyed readers have taken action as a result of reading ads in QST.

of surveyed readers have read the last four issues of QST.

96%

of surveyed readers have read the ads in QST.

82%

of surveyed readers operate every month.
of surveyed readers are college-educated.

83%
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New and Exciting Ways
to Advertise in QST

we are now offering advertising within the editorial pages of QST

In breaking with a long standing policy,
in two specific instances.
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Product Review
Placements

Has your company been notified of an
upcoming Product Review in QST?
Maximize your exposure with a full page ad
immediately following the Product Review.
ARRL Product Reviews are one of the
most widely read features in QST.

Preferred Price: $3,200*

*Price listed is for additional advertising.
If you are currently advertising a full page
and wish to move it, your price would be
your regular rate + 40%.

Editorial
Placements

As we receive information regarding articles
that will appear in upcoming issues of QST,
we are able to notify you if there will be
mention of the types of products you sell,
and/or, better yet if your company or product
is specifically mentioned. We are offering
several vertical ad sizes at the end of such
an article. Additionally, if you feel that your
advertisement would benefit from a pre-
ferred placement at the end of a QST
article, we are happy to discuss placement.

1/3 Page Vertical
Preferred Price: $1,745**

1/4 Page Vertical
Preferred Price: $1,482**

1/6 Page Vertical
Preferred Price: $1,212**

1/8 Page Vertical
Preferred Price: $1,069**

**Prices listed are for additional advertising.
If you are currently advertising one of the
same ad sizes and wish to move it, your
price would be your regular rate + 40%.



QST Theme and Special Ad
Section Information

In 2017, ARRL will offer a number of theme-based, special advertising sections. Use these advertising vehicles to affordably
and dramatically increase your presence. These unique QST advertising sections always receive special attention.
We’'ll further enhance that attention via call-outs on the preceding page.

March 2017 QST - Antenna Time! Issue

Because many of our advertisers expressed their concern that our annual Antenna Issue was
too late in the year for sales opportunities, March QST has become the antenna theme issue.
The Antenna Time! ad section makes the perfect matching advertising companion.

Reservations must be received no later than January 19, 2017.
Materials must be received by January 23, 2017.

May 2017 QST - Dayton Issue

This is an issue all readers look forward to. If you are planning to attend
HAMVENTION®, this ad section is your opportunity to call attention to
your presence—and direct people to your booth. This is the issue to
offer “Dayton Specials” from your store counter top, also.

Reservations must be received no later than March 16, 2017.
Materials must be received by March 20, 2017.

June 2017 QST - Field Day Issue

June QST will carry the Field Day theme and contains a Field Day theme
editorial insert. We will also feature a special advertising section.

Reservations must be received no later than April 20, 2017.
Materials must be received by April 24, 2017.

September 2017 QST - Public Service Issue

We plan an informative, absorbing issue that showcases emergency
communications and public service. This issue will feature a special
ad section.

Reservations must be received no later than July 20, 2017.
Materials must be received by July 24, 2017.

December 2016 QST - Holiday Season Issue

No matter what your product line is, the Holiday season can make or break
any sales year. This is the time of the year when buying moods run the
highest—and you want your products, location and website right out front!

Reservations must be received no later than October 19, 2017.
Materials must be received by October 23, 2017.

Special Ad Section Pricing

Prices listed below are for additional or increased size advertisements. Advertisers who opt to transfer
their page space previously committed to QST will be charged their regular page/color rate + 30%.

Ad placements are “run of book”, but we will make every effort to honor placement requests on a

first come, first served basis.

These prices are NET and include 4-color at no additional charge - no other commissions,
discounts, etc, apply.

Pricing: 1/6 PaGE......cveeereeeerrieeeeaereeas $578
1/8 Page.... ...$423

1/12 Page..... ...$ 322

1/3 Page....ccucucuuciciciciciciccca $1,130 P22 S 1o T Y $ 192

Your Own Exclusive QST Tear-Out - With trimmed
over-runs for show or store distribution

Create your own tear out to showcase your entire line or provide readers with an in-depth look at a single product that you are
promoting. We can offer you a two-page (single full page sheet front and back), four-page (two full page joined sheets front and
back) or six-page (three full page joined sheets front and back). With the exception of the June issue, your tear-out will be placed
immediately after page 16 in QST. And if you're one of the many who are finding that printing show promotion literature prices
are going through the roof, you’ll be amazed at how inexpensive our trimmed and packaged over-runs will be. Once you calcu-
late the price of making a splash in QST on 80# gloss stock, 4-color AND trimmed, show-ready over-runs and you’ll see why
any size tear-out is a bargain. Please contact us for pricing.



Publication Advertising

2017-2018 ARRL Repeater Directory

Double your advertising exposure. All interior black and white advertising will be placed in BOTH the

REPEATER pocket-size AND desktop version of this popular ARRL title for one low price. In total, over 30,000 copies

DIRECTORY of the Repeater Directory are distributed each year. The Repeater Directory will be organized by states
again this year rather than frequencies, but ads will be in the beginning of each state.

Interior Black & White Advertising Pricing

Full Page Interior (Black & White) — Preferred POSItION ...........ccoooiiiiiiiiiiecec s $ 475
Full Page Interior (Black & White) — RUN Of DOOK ..........cooiiiiiiiiiiiesieeeee e $415
4-Color Cover Pricing for Pocket-Sized Edition - will appear in
both versions for one low price.
CoVver 2 & 3 (4 COlOr) (EACH) ...ttt ettt e e e be s beeneeneeneeneaeens $2,550
COVEI 4 (4 COlO) ..ttt ettt e st e sttt e e bt e e e e e s e tesbesaesseeseensensessesesbesneeseesaensensans $3,190

Call for special pricing if purchasing multiple cover advertising.

Reservations must be received by January 19, 2017.
Materials are due January 24, 2017.

ARRL’s Quickstart Guide for All Hams

It's not just for new hams anymore. This advertising vehicle now enjoys a broader
distribution to upgrades and others as well, and will include valuable editorial hints,
tips and articles.

New licensees will still receive the Quickstart Guide as part of ARRLs membership package
(via First Class mail) as soon as we receive their information from the FCC. In addition, this
advertising/information booklet will also be available at ARRL, W5Y1 and other VEC upgrade
sessions. It will also enjoy bonus distribution at Hamfests and Conventions.

We currently plan a 32-page booklet, although demand may take the page count
higher. Covers and requested placement positions on a first-come, first-served basis.
Prices quoted below are your net costs—no extra charge for color. QST page specifications
will apply — you can provide new material or pick up an existing QST ad.
Pricing:
Cover 2 (4-color)
Cover 3 (4-color).....
Cover 4 (4-color)....

Reservations must be received by June 23, 2017.
Materials are due by June 30, 2017.

The ARRL Handbook for Radio Communications

H AN D BOO K Known as THE ARRL Flagship title, or simply “The Handbook”, virtually every active
Amateur buys or has access to this book. This year’s edition will feature a major revision.
FOR-RADIO COMMUMITRTIONE: The Handbook is now being distributed in major book chains, libraries and other mainstream
“ - sales points as well as experiencing continuing popularity in the traditional Amateur market.
Existing QST ads may be used for the 2018 ARRL Handbook and we will be happy to
convert interior ads to black and white.
Pricing:
COVEI 2 (4-COlON)..iiiiriieieeeee sttt
Cover 3 (4-COlor)....ccvvveeieeieeereienne
Cover 4 (4-COIOr)......ccoererercieeieenne
Full Page (Black & White).................
1/2 Page (Black & White) .................
1/3 Page (Black & White) .................
1/4 Page (Black & White) .................
1/6 Page (Black & White) .................
1/8 Page (Black & White) .................
1/12 Page (Black & White) ...............
1/24 Page (Black & WhIt) .......coeeieiieiiri e

Reservations must be received by July 10, 2017.
Materials are due by July 17,2017.
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ARRL Website Advertising

ARRL oy = — Home Page

Top Single Premiere Slot

o i Sold on a one year contract only, with holder having first right of refusal
7.21, 2018 TOP S ngle at renewal. No other advertisements rotate through this 300 pixels wide

P'esT;:“ x 250 pixels high slot, so there is constant visibility. In addition to being

On the Air

the first advertisement seen at the home page, this advertisement is
also repeated (in a smaller size) on the call sign search page and also
displayed full-size on the general search page. The advertisement may
be changed as often as you like. The price for this advertising spot is
$1,205 per month.

Carousel Premiere Slot

Sold on a monthly basis. This slot is also 300 pixels wide x 250 pixels
high, with a maximum of 8 advertisements rotating through this slot.
Advertisements are also repeated in rotation (in a smaller size) on the
call sign search page and also displayed full-size on the general search
page. The advertisement may be changed as often as you like. The
price for this advertising spot is $500 per month.

Carousel End Page Slot

Sold on a monthly basis. This slot is also 300 pixels

wide x 250 pixels high, with a maximum of 8 advertisements rotating
through this slot. The advertisement may be changed as often as you
like. The price for this advertising spot is $500 per month. Repeated on
call sign and general search results pages as explained above.

Join ARRL

=) ARRL Risrein

On The Air

Secondary Pages . —

We offer three sizes here and limit the number of advertisers per ; iy m :f_ﬁ:‘:;:‘:_"j;l‘:::j =

spot for maximum visibility of your advertisement. All ads for each ad | e ce—— More
slot will rotate through over 20,000 web pages! Change ads as often i O s o 5 | -~ Space?
as you like. : 2 : s

Top of the Page - ~ . Bottom
This advertisement appears “above the fold”, top right position. a : ~ of the

The price for the 180 pixel wide x 150 high ad is $125 per month,
one month term minimum commitment.

Need More Space?

This advertisement occupies a double space, right hand position.
The price for the 180 pixel wide x 300 high ad is $250 per month,
one month term minimum commitment.

@n The ki Reguissory & Aavecacy

Bottom of the Page = epveraeeh

This advertisement appears at the bottom right position. The price for S cutmiins
the 180 pixel wide x 150 high ad is $125 per month, one month term i :
minimum commitment. :




LoTW Pages

You will not find a more active group to market to.
Logbook of The World (LoTW) is a highly prized r.qﬁ_}r}r xazsv
member benefit. In fact, it ranks right behind QST and ' 2
is used by members and non-members as well. Fabu
All advertising spots are 300 pixels wide x 250 pixels high.

s T

We offer two levels

of advertising:
Center Premium Exclusive Right
Placement: Pr?nﬂﬂum
This advertisement will be front and center on the
ARRL’s Logbook of the World Homepage, AFTER THE I;i%l;t
LOG-IN PAGE. No other advertisements will share this Premium
space. In addition, this advertisement will display on the
Logbook Find Call page anytime a callsign search is I;II%M
executed. The price per month for this exclusive Premnlm
advertising space with bonus display on the Find Call
page is $685 per month (minimum of a two month
commitment). You may switch your advertisement as
often as you like.
Right Side Premium -
Placement:
These advertisement slots will have a maximum of
3 advertisements rotating through each space of the ot L
ARRL’s Logbook of the World Homepage, AFTER e e

THE LOG-IN PAGE. Your ad will also have bonus

placement on the following pages: Your Logbook

QSOs, Logbook Awards, Your Logbook DXCC Award Account and Your Logbook
Award Account. The price per advertisement per month (minimum of a two month
commitment) is $405. All advertisements may be switched out as often as you like.

e Edit View History Bookmarks Tools Help

& ARRL's Logbook of the Wo... x | +

[ & The American Radio Relay Leag... (US] | https://lotw.arrl.org/lotwuser/default E]

Your QS0s Awards Find Call Upload File

[ TQsL Status |

‘ About Logbook of the World |

. LAND. SEA

Current Trusted QSL software: TQSL v2.3 (Download)

» Introduction

» Mission and Objectives I i
» Getting Started 7

» Submitting Q50s

» Viewing Confirmations T

+ Obtaining Award Credit E‘E‘R‘l
» Renewing Callsign Certificates 7 g
« Frequently Asked Questions (FAG) YOur PATH TO DXCC 90,686 Users are registered in the system

* Troubleshooting STARTS HERE 134,398 Certificates are active
+ Getting Help

| Logbook of the World Status |

790,710,216 QSO records have been entered into the system.
136,414,694 QSL records have resulted

Amateur Radio Products 10,826,921 User files have been processed




pt-in Dedicated E-Newsletters

Reinforce your message by advertising in one of our ARRL E-Newsletters. These newsletters are sent to a sub-set
of ARRL members who have opted in to receive them. You'll be able to measure effectiveness by the click-through
rates and be able to place timely specials (and change them frequently) in these electronic vehicles. At present we

have three newsletters delivered right to our members’ email addresses.

Space is limited to 9 advertisements per newsletter.

Prices:
200 X 250 pixels $200.00/month
468 X 200 pixels $250.00/month Nt L
200 X 650 pixels 500.00/month \7 ;
P $ The ARRL Letter

The ARRL Letter

Offering timely and late-breaking
Amateur Radio news on a weekly

basis. The circulation for this

E-Newsletter stands at 103,000

and continues to grow.

' ARRL iz

ARRL ARES E-Letter

Saptember 11, 3018
Editor: Rick Palm, KICE

Legislative

Issues

Advecacy Fund
In This Issue:

+  Spoteght. Georgra Mountains” District ARES Trams On Public
[ oenmuncatons Support

1 Section Manages Comments on Juna's

O Figireg, Ses Saptember QST Arlicle

« Tech Tips: The Norh Country's Solar Powared APRS
Liaipaaters

= Lettars: 12 Hour Shifts

= KICE For a Final

ARES Briefs, Links

Amateur Radio Voluneers Needed to Support Maring Comps Marathen
(8/14/16], SKYWARN Youlh on the Aw Net Debuls (5/14/16), Mexican

OPERATING
MANUAL

Caby-Araa Hams o Jomn Him as Massthon Vohenless (3/1/16);, Big
il 5| Actrvate to Suppor Possible Hurrticane
7 AR T

Res n Hawai (5731/16); Aawaii 85
Husrricanes Thraaten (8/30/16); Nominations Open for the George Hart

Destinquishad Soryice Award (B/28/16)

The ARRL
Contest Update
E-Newsletter

A must for over 36,000

contesters who want hints, tips

and the latest contesting 411.
This E-Newsletter is sent on a
bi-weekly basis.

Legislative
Issues

«  Slatowlde ARES Activation Declkaned in Elorida for Humcane
Matlhew

»  ARRL Gauging Impact of Revised Califomia Distracted Driving
Law

+ ARRL to be Represented al AR Region 2 Confetence,
Emegency Communications WWorkshop

o The Doctor Will See Yo Mowl

» National Parks on the Ar Update

»  LoTW Password Checking Changs Causes Problems for Some

Users
« Sarrafl and Twilill Declaned Eleclad in ARRL South

Divisaon
= Inbenm Sechon Manager Appoided in Eastern Ponnsybvania
«  "Dvensw of Ay and Air Force MARS® Webinar St o

Hado Clubs

» AQ.T Sl Going Strong afler Almost 42 Years o Space

« Shore Station KPH Call Sign to Refurn to the Alwaves on
Oetober 8

« The KfRA Solar Update

* spart
«  Upcoming ARRL Sechon, State, and Division C

Statewide ARES Activation Declared in
Florida for Hurricane Matthew

The ARRL ARES
E-Newsletter

Providing information related to
all aspects of the Amateur Radio
Emergency Service on a monthly
basis. Over 41,000 ARRL
members subscribe.

I\ ARRL ;

- ARRL Contest Update

NEWS AND TECHNIQUES FOR THE ACTIVE OPERATOR

Legislative
Issues

«  Bullehns: Stay chaar of Humcans Matthew and HUrmeans-
Tetated Froquencies

o Coples] Summsry

«  Nows: School Club Roundup. 222 MH? and Lp, and moda

« Word to the Wise, ESM (Enter Sends Message)

» Sughts and Sounds: Contest Unpeersity a1 WSDXCC, 26 FM
Q50 Party Prep, and morne:

«  Rasults. NAQP SS8, OCOX Phone, and mors

a  Operating Tip: Maindain your coax

o fechical Topscs and nkamathon. Inexpensive Yags, SORS
and Sataltas and mara

»  Conversation: Contest Middlie School

= Conlesls

»  Lof Due Deales

NEW HF OPERATORS - THINGS TO DO

If you're looking for something out of the crdinary, the next weakend
atlers a few choices. The Norlh Amencan Phone Spanl coming up on
Oclober & is a good way to gat familiar wiih the sprint conbest format
B e Bt

ARRL

E-Store

Antennas, Ap




Additional Ways to Advertise

Classified Ads

Rates:

Member-....... $1.00 per word
Non-member....... $1.50 per word
Company....... $2.25 per word
Bold....... $2.50 per word

Closing date for Ham Ads is the 15th of the second month preceding
publication date. No cancellations or changes will be accepted after this
closing date.

Example: Ads received April 16th through May 15th will appear in
July QST. If the 15th falls on a weekend or holiday, the Classified ad
deadline is the previous working day.

No Classified ad may use more than 200 words. No advertiser may place more than two ads in one issue.
A last name or call must appear in each ad.

Mention of lotteries, prize drawings, games of chance, etc. is not permitted in QST advertising.

Some restrictions apply.

Phone: 860-594-0209;

Fax: 860-594-4285;

Email: hamads@arrl.org

Specialty Magazines
QEX and NCJ

Published bimonthly in January/February, March/April, May/June, July/August, September/October and
November/December.

National Contest Journal

The NCJ, published bimonthly, features articles by top contesters,
letters, hints, statistics, scores, NA Sprint and QSO Parties. Whether
you're a big gun or small, NCJ provides a valuable source of

information on the active world of competitive radio. Sent to
2,000 extreme contesters.

NCJ Rates:

Full Page ......cccccevevininiiciins $412

3/4 Page.....ccoiiieeiie $270

2/3Page ...t $248

1/2 Page .ccceeeeeeieeie e $185

1/3Page e $130

1/4 Page ..c.ccooveveeereveeeeeieee $103

1/6 Page ..c.coeeeeeieie e $78

QEX: The Forum for Communications Experimenter
QEX is published bimonthly, featuring technical articles, columns,
and other items of interest to radio amateurs and communications
professionals. Articles range from simple construction projects to
progress in radio theory. Sent to 6,200 avid experimenters.

QEX Rates:

Full Page .......cccceoeveniiiniiinne $773

B4 Page ..o $567

2/3Page ... $515

1/2 Page ..o $412

1/3Page .ccceeeeiceeieeee $309 o
1/4 Page .cccoeeeeieeeic s $206
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Print Advertising

File preparation tips and guidelines for Print Advertisements
Set All Images and Graphics To CMYK Color Mode

Although modern print systems will automatically convert RGB images to CMYK mode for printing, some changes in color will
often occur. Ensure all images and graphics are set to the CMYK color mode to obtain a better representation of
how colors will look in the printed product. When converting, you may notice that some colors, particularly those that are
especially ‘vibrant’ may appear more ‘dull’ in appearance. This is a normal occurrence as some colors that can be produced on
your computer’s screen cannot be recreated in the CMYK printing process.

Sending Your Files
Send your advertisement to us by the materials’ due date. We offer three methods for you to submit your digital files to us:

Email: ads@arrl.org for files larger than 10MB, utilize our FTP service.

Web-Based FTP Site: www.arrl.org/advertising-upload.php
Click on the ARRL Advertising UPLOAD SITE button.

On Disc: Supported Media: CD or DVD (all disc formats supported)

ARRL Offers High-quality Production Services to Advertisers

These services include graphic design, ad layout, and production. The services are utilized by advertisers seeking a special
look for ads, or for those considering ways to expand their exposure to customers by placing larger ads (color, full or half page).

ARRL staff works closely with advertisers, completing work at a nominal cost. All work is done at ARRLs headquarters in
Newington, Connecticut, using the most current graphics capabilities and state-of-the-art production and imaging technology.
Your ARRL Advertising Representatives can assist you with all of our production services.

Advertising File Requirements:

Electronic Files: High Resolution (300 DPI) PDF Files with Embedded Fonts
Native PC Files: All Fonts used must
be submitted.

For more information visit http://www.arrl.org/advertising-and-other-business-opportunities
Supported PC Applications:

InDesign CS6 or earlier versions —
Preferred: PDF (Press Quality) If sending native files, choose File, Package to automatically create a directory that contains all
linked images and fonts.

Photoshop CS6 or earlier versions —
Preferred: PDF (Press Quality) If sending native files, include All Layers or a Flattened TIFF File to ensure that all
Typefaces and Graphics appear as intended.

Illustrator CS6 or earlier versions —
Preferred: PDF (Press Quality) If sending native files, include All Layers or choose Type, Create Outlines to ensure all typefaces

appear as intended.

Microsoft Publisher
Preferred: PDF (Press Quality) If sending native files, all linked images and fonts must be embedded or sent as separate files.

Bleeds:

Bleeds are accepted only on advertisements FULL page ads. Please allow 1/8” on all bleeding edges.
All Crop (Trim) Marks MUST be outside of the Bleed area.

Resolution:

For Print advertisements, resolution should be 300 dpi.



Advertising Document Set-up

Note: This representation of a QST, NCJ, QEX Page is NOT to actual size.

Full Page with 0.125 inch Bleed
8.438"Wx 11" H

Full Page Trim Size
8.188" W x 10.75" H

The Live Area (margins), for text or graphics,
should be at least .375 inches away from the trim to
ensure that no text or graphics will be cut
when the Magazine is trimmed.

The outer Red Line
here represents the Bleed
Area.

The Black Line here

represents the Trim Area.

The inside Purple Line here

represents the Live Area or

the Graphics and Copy
Area.

Print

When making the final PDF, All Printers
Crop Marks on the Marks and Bleeds
Tab, must be outside of the Bleed Area and
Offset by 0.1667 inches as shown here on
the right. q o=

Color Manzgement

=

Setup

Marks and Bleed
Output

Advanced

Summary

Print Pregat:

Printer: PostScript® File

PPD: Prinergy Refiner

| Marks and Bleed

Final Check List:

Are your Fonts Embedded?

You can check by opening the PDF in Acrobat and
going to File/Properties and click on the Fonts Tab.
It should say Embedded or Embedded Subset. If it
doesn’t say that, they are NOT Embedded.

—Is your Final PDF CMYK?
You can check by opening the PDF in Acrobat and
———— going to Tools/Print Production/Output Preview, make

Marks

[¥] All Printer's Marks
[¥] crop Marks
[¥]Bleed Marks

[¥] Registration Marks

[ color Bars

RRD Using Prinergy NEW -

Type: Default -
Weight: 0.25 pt -
Offset: (£/0.1667 in

[¥] page Information

Bleed and Slug

[T use Document Bleed Settings

Bleed:

Top: £(0.125in
Bottom: [£(0.125 in

[Tl Include Slug Area

Setup

Inside: {0.125in
Outside: = 0.1251in

[ sawe | [ cancal

sure there is only CMYK checked off.

If you have Spot Colors (PMS) you can go to Tools/Print

Production/Ink Manager click the button at the bottom that says Convert all Spots to Process and Click on OK.

Do You Need a Template?

If you need a Template, we can provide you with one. Just let us know what program you will be

working in.

If you have any questions, please feel free to e-mail me at: dszlachetka@arrl.org

or call me at 860-594-0323.



Digital Advertising

Criteria for Our Gigital Platforms
Set All Images and Graphics To RGB Color Mode

Ensure all images and graphics are set to the RGB color mode to obtain a better representation of how colors will
look in the Digital Ad.

Sending Your Files
Send your advertisement to us by the materials’ due date. We offer three methods for you to submit your digital files to us:

Email: ads@arrl.org for files larger than 10MB, utilize our FTP service.

Web-Based FTP Site: www.arrl.org/advertising-upload.php
Click on the ARRL Advertising UPLOAD SITE button.

On Disc: Supported Media: CD or DVD (all disc formats supported)

ARRL Offers High-quality Production Services to Advertisers

These services include graphic design, ad layout, and production. The services are utilized by advertisers seeking a special
look for ads, or for those considering ways to expand their exposure to customers.

ARRL staff works closely with advertisers, completing work at a nominal cost. All work is done at ARRLs headquarters in
Newington, Connecticut, using the most current graphics capabilities and state-of-the-art production and imaging technology.
Your ARRL Advertising Representatives can assist you with all of our production services.

Advertising File Requirements:
Electronic Files: Native PC Files: All Fonts used must be submitted.

For more information visit http://www.arrl.org/advertising-and-other-business-opportunities

Supported PC Applications:

Photoshop CS6 or earlier versions —
Preferred: If sending native files, include All Layers to ensure that all Typefaces and Graphics appear as intended.
Final ad should be ina TIFF, JPEG or GIG Format.

GIF
Animations are accepted with no looping limit.

HTML 5
There must be at least a 1 second delay between frames.

JPG [No special considerations]

Flash/Shockwave

Since not all browsers support Flash/Shockwave, banner code must be degradable to Flash 8 or earlier and must service
a backup GIF file. Click through locations must be hard coded into Flash movies before creative is submitted by adding the
necessary redirect string to the click through variable.

Alt Text

Include live linking URL and ALT text, if desired. (May not exceed 55 characters, including spaces.)
A minimum of one business day is required for implimentation of campaigns and creative refreshes.

Resolution:
For Digital advertisements, resolution should be 72 dpi.

File Size: Limited to 3MB



